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In the Claims 

Amendments to the Clafatts 

This listing of claims will i^pla<?e alt pridir versio^i^ and listings^ of claims in the application: 

Claim 1 (Currently Amended):; A tiietfi^^^ ^delivering advertising to a consumer over a 
broadcast media/global communication network cbmbinatioiu comprising the steps of: 

generating an advertisemient bmadcast compng^^ of a general program having non- 
advertising content and associated advertising di^er$<:d therieth^ for broadcast over a broadcast 
5 media which is directed to a general class of consumers; 

embedding in the broadcast uriique infdnfiation for inducing a consumer to access a 
desired advertiser*s location on the global network system over a personal computer-based system; 

broadcasting to the potential class of consumers the advertisement broadcast with the 
embedded unique information therein such that the embedded unique information is presented to the 
10 consumer in the same manner as the advertiis^eni^ent broadcast; 

wherein the unique information is dispersed throughout the program broadcast at 
different times therein such that the us<^ is induced by at least a &[sl portion of the received unique 
information to access the desired advertiSer'iS location afl^er a ptedetermined time in ttie broadcast and 
wherein the location of at least a second portiba of the umque information in the program broadcast is 
15 associated with the non-advertising cbhtejiat of the firOgrambrdiaLdra in timei thereto, wherein 

the unique information that is providcd at different tin^ in the general broadcast associated with the 
step of accessing comprises cither f [al] the at jeast a first portion for informing the consumer that an 
access will be available at another desirfed titrte ftbr a]] and the at least a second portion that is delivered 
to the consumer at the another desired tim^ for allowing the user to access the desired advertiser 
2^0 location; and 

accessing the desired adfvertiser locations after the predetermined time in the program. 
Claim 2 (Original): The method of Claitn 1 , and further comprising the steps of: 
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activating a network or server at ttie advertiser*s location to wait for a respoin^ in the 
form of a network connection to the advertiser's location by ^ pote^^^ cortsutner; and 

upon receiving a respotisfe froni one of the potential consumers, providing additional 
information to that contained within the adveirtisement broadcast. 



Claim 3 (Canceled) 



Claim 4 (Previously Presented): 



THe-1^ Glaiin 1, wherein the unique infortnation 

includes information that is to be transftstredito the advertisers location in the step of accessing. 

Claim 5 (Original): The nieflibd of Gla^ information that is to be 

transferred to the desired location is automaticaiiy triansfe^^ the advertiser's location whoi access 
of the desired advertiser's locatioti is made. 



Claim 6 (Canceled) 



Claim 7 (Previously Prestoted)^ iTki metiiod of Claim 1, wherein additional information is 
provided by the advertiser to the consumer at the another time which additional infdraiation is 
transferred to the desired advertiser's lb<jatiOn during the Step of accessing. 

Claim 8 (Previously Presented): the itiethod of Claim 1, wherein the second portion of the 
unique information comprises a tone beinjg a substantially; unique sound recognizable by the consumer. 

Claim 9 (Original): The method of Cfeitri Si wherein the tone has embedded therein information 
that can be decoded by the pei^otial conlipiUtef^jased: and which encoded information is 

transferred to the desired advertiser's l<)datioiT Up^ access; thereof over the global network system. 

Claim 1 0 (Original): The metfaod of Gldim t , wheteitf the unique information comprises a video 
image being a substantially unique sound recognizable by the consumer. 
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Claim 11 (Previously Presented): The^^^ 10, wherein the video image has 

embedded tiierein information diat can jte de^bdcd by liie;pcrSdnal x^mputer-bas^ system fiiiiid which 
encoded information is transfemsd to thfe d^kcd advertiser - S loca^^ upon access thereof over the 
global communication network system. 
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